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This is a dizzying computation of ali
the snoopings, publicly known so far,
performed by our public servants upon
their putative masters. With admirable
restraint the report attempts to collect
and document every instahce of jllegal
activity undertaken by our various
intelligence agencies. It”gives the de-
fense offered by the agencies, the
authority under ‘which each agency
operated, and the statutes apparently
infringed. It is 'a wvery -useful and
complete handbook on official crime.

We can surmise that the tally‘ is not ; “flaldeman and ‘Son,” your friendly

it arose from spot,

complete, since
investigations, odd suits, and accidental”

Wateh Owver Yot

E.
coric break-ins, complete with celebra-
tory
one intimidating “interview™ with red
wig and voice-modulator—reminds us|
what all these figures really mean. The

side the hundreds of FBI “black bag”
jobs; but its very $1.98 size smuggled it

confession, But zlready the count is!
hundreds

almost  self-defeasinz. - The -

under surveillance, the thousands p‘noto-{

graphed, the hm:‘reds of thomands
filed. The “watch lists"” in readiness for
emergency detention. The blacks. The
kids. Hit lists. Enzmies. The “enemy
within” is us. The deadpan recital of it
all-tends to dissolve in the mind.- Everctt
Dirksen claimed, “A million ‘here, a
million there-m time that adds up to
real- money:” 1t doesn’t,” of course,

That kind of addition tums--—magically,‘i
at some unthinkable number—~into sub--.
tmchon We know fa.rly well what we |

arc‘ get'x_ng for $1.98. But not for forty
blllfnn. Much the same thing happens:
by:' the thousandth wirctapping or;
brdak-in rccorocd here. o

3

{Ve must summon up a gratitude to
Howard IHunt. One or two of his
self-photographing . sessions--or

hreak-in at the Democratic National |
Commitiee was smell potatoes set be-

in toward the imagination past TV com-
mercials and situation comedies. Water~
gate, was the sit-com of scandals,

garbage collectors tripping ,pvu cach
other's feet.

’—Fhosc who found Lhc Nixon teanre:
in office peculiarly sinister fail to’!

notice its redeemirg feature: Nixon
distrusted everyone, even J. Edgar

-Johnson,

Hoover, Even Rjchard Helms. Anyone
ouiside his sizht. He had to rely oa
private flunkics for everything-to con-
trol uqmonsrmtmns aronnd the White
Housé (call over John Deast from the

i fustice Dcpartment), to conduct the.

-war on drugs (use the scrubbed fefoci-
ty of ngl K!th) to keep track of |
Tcddy (put
trail of boilerroom girls), to draw up a°

master plan for spying on everyone—
vincluding the spies (have young- I‘om",
Huston. teach J. Edgar his tricks). 4
+ - Poor. Huston, how he wronged the

Director: he thought him remiss in the”
patriotic breaking of laws. Ie had to
admit, before;‘the Church committee, !
that Hoover had been doing the very
things he proposed; but = Huston '
thought Hoover was above &ll lhnt»f
and IHoover had to slap down the kid !
for being such a sithpleton. ,
Nixon had the apparatus of a police
statc at. his disposal, but he was oo

E

that live up to Lhcxr own

o N T

liberals

~tions branded for

‘Tony Ulasewicz - on - the

..

Ycense 10 - Sink GowA oveard  Thcii ‘
and

encimies’ lovel, If you want ezl an
systematic perfidy, you do not get
with “Nixon, who saaolaguu himseil
with a saving gracelessnass, You. get it
with- Triuman, with his t»:-tS} for ccum«:
ty risks and front crganizations. O.
with Kennedy, and his harassing ot
socialist groups. Or with  Lyndon’
~who . warred on RBlack Pan-.,
thers. (Lssenhowe; stepped up CIAC
activity abroad-—a “subject” dealt with,
glaricingty in this report, and one I?
hope to return to in a laler. piece, But
Eiscnhower had little;, if any, mtcxﬂst'
in nonmilitary—i.e., ideological—spying,
4 taste. that made sophisticates of
“intelligence” consider him soft) %

it Wwas during Truman's time that thc
Attorney General's List was p‘lblmhcd:
a proscription list unparalleted in our ¢
history, the basis of all later black- .

\,r;fl-v'ﬁ
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Jistings. It made a man's job fajr gama’ :

if he had given money to, or accepled
membership in, or atiended a meeting
of, any one of hundreds of organiza-
t-1scnmmahon but
not charged with any crime. A”new
public category had been creﬁt;a@;}hc :

continued
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stantly make the riistake of thmkmg :



(,\ Another Look
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 ca, Subscription renewals from rural read-
.ers will no longer be sought, although

5
i

Approved For'ReIeasé‘Zq%‘fy%% CIA-RDP88-013

of which Look is the fagship. “The multi-
million-circulation magazine just didn’t
The f!_n'imls circulation war waged by have the strong appeal for advertisers it
I;nnk. Life and The Saturday Evening used to. So we had to come up with a
Post for more than a decade finally came new program,”
“to an end Jast week. One vear after the . Perhaps. But Look’s decision to cut
dcmufc of the Post, Look announced back circulation was not entirely volun- ’
that it was cutting back its circulation— tary. Among the woes that have beset
on which, of course, its advertising rates the Cowles empire of late -has been a
iare based—from the 7,750,000 subscrib- . continuing attack by Rep. Fred Rooney.
1 OIS the magazine now claims to 6.5 mil- @ Pennsylvania Democrat, on
lion, l}cncpfqr{h. Look will try to concen- | door-to-door sales of what are known as
trate its diminished circulation in the 60 !paid-during-service subscriptions (PDS).
most profitable urban markets in Ameri- “Their salesmen will  tell housewives
“they’ll be getting Look for 7 cents a week
for 50 weceks when the actual cost is
- double that,” claims one rival magazine
_vice president, “Or sgmetimes, they'll
| simply stay in thchousﬁ%mti] the house-,
. wile, beaten down, will purchase a hun-

they will still be accepted. “The num-
gt:'; ] gamfe isd over,"d e)clnred Gardner

es, founder and chaimman of th
‘board of Cowles Communications._-lno:

over a five-year period.”

Between the Rooney investigation
and the reportedly impending issuance
of a Federal Trade Commission com-
plaint against Cowles and threc other
publishers,* Look had scant choice but to

. renounce PDS and the circulation that
icame with it. “We've accelerated our
plans to concentrate on urban areas be-
- ‘cause of the PDS dispute,” concedes
L Uro . Marvin Whatmore, president of Cowles.
R © .o Says Garry Valk, publisher of Life:
Seen el v SRR “They’re making the best of a had thing.”
o T Malaise: Its troubles with PDS were
S ' N by no means the only thing that prompl-

‘advertisers. This past year Cowles an-
. "5 . aLong Island daily that was losing, by at-
e least one estimate, some $5 million an-
nually. The Sun joined Education News,
Insider's Newsletter, Accent on Leisure,
‘and Quick and Flair in the morgue of

. atmosphere of malaise surrounding Look, -
~"the magazine was in court last week de-
fending itself against a $12.5 million’
+ » .. Jibel suit by San Francisco Mayor Joseph
s . i s [ Alioto, ‘Alioto’s suit was prompted by a
el CLoenep o men v piece written by two young reporters,
TR ' C - Lance DBrisson and Richard Carlson,

" which alleged that the mayor had ties to

~ a half dozen Mafia figures.

' To soine obscrvers, Look’s difficulties

- seemed painfully analogous to those of
7 the defunct Saturday Evening Post—.
L which shortly before it closed down cut

~+ libel suits to University of Alubama foot-

. % ‘ball coach Paul (Bear) Bryant!and Uni-

;o versity of Georgia grid coach Wally -
‘Butts, But the apparent analogies be-
tween Look and The Saturday' Evening

L Post are misleading. Lgok has not been -
o« -7 beset by the management problems -
EET ‘that so damaged the Post and, while

H 1
! #Tho FTC, which has beon investigating mape
zino stles abuses since Just summer, s expeetled

to dsne formal complainty within the next ten
«duys  agninst  four _inajor pnblishers ond_ their
DS wro  Cowles
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apd circulation subsidinries of the Curtis Jubl
ing Co, A. formal_complaint, which is an injunc-

S!f"" e ‘_'“cmnc and- donist,” Is the atrongest action

* an iake

Look'sY" move.

dred dollars worth of various magazines . .

ed Look to present a new program to

failed Cowles projects. And to add to the .

its subscriber list and lost $760,000 in . better when
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the magazine recorded only a slim prof-
it last year, it remains, by gencral con-
sent, a better editorinl product than was'
the Post before its fall. One New York
magazine excculive put it this way:
“They're in some trouble, but 1 certainly:-
~ don't foresee their end.” .
Smart Move: In fact, many advertising
and publishing exccutives agree with
Whatmore that Look has made a smart
“We had been considering this ur-
“ban-concentration a proach in - 1967,"
“Whatmore insists. “Then the Post tricd it.
ineptly and out of desperation and died.
So we put it on the back burner. We
were aware that some people thought
a cutback in circulation carried the kiss
“of death with it. But we re-examined
our program and found that, in fact, the
notion wasn’t justified.” ,
Whatmore admits that Look can’t com-
cte with television in terms of numbers,’
Eut he believes that with its newly fo-,

cused subscription list and computerized.

..marketing, the magazine can assure an,

-advertiser that his message will reach’
" the aflluent audience he wants. “We've
" canvassed the world of advertising,” he:
says, “and our move has been unani-

mously applauded.” Richard Jones, me-. ’

dia director
agency, agrees:

for the J. Walter Thompson
“To many advertisers

-+ who want to concentrate on urban mar- °

kets,” says Jones, “this new program
should make Look more attractive.”
. Life, however, continues to battle tel-
evision head-to-head for the advertis-
ing dollar, With its circulation of 8.5 mil-

nounced the closing of The Suffolk Sun, lion, a full-page color ad in Life costs.
$64,200, or about what it costs to buy a:

-~ minute of TV time during a National
Football League game. (Because of its.
~ diminished circulation, Look has now re-'
duced its cost for a full-color page from,
$55,500 to $48,500.) The major reason
for Life’s boldness is publisher Valk’s be-.
: lief that mass magazines now offer better
“advertising  showcases than television.
; “We feel that TV is suffering from clut-
“ter,” says. Valk. “Several years ago, TV:
* went from 60-second spots to 30-second:
_spots. We question the ability of the
viewer to retain all those messages.”
~ To support this argument, Valk points
to a sixteen-month survey taken by Life,
. Look and the Reader’s Digest in con-
“junction  with General Foods, whicly
* scemed to indicate that products sold
advertised in both maga-

«_zines and television than they did when

“advertised solely on television. “The’
competition between Look and Life has
been overplayed,” contends the publish-

er of Life. “Our biggest battle has been a, . *

common one—to attract the advertising
dollar away from TV. If we can get that,
there will be plenty of advertising money

_ for both Life and Look.” ‘
Even so, Valk concedes that Life’s vic-:
tory in the numbers war could yet prove,
to bo a Pyrrhic one. “If Look seems in
1e,” ho says, “then we
lot of questions to an-!

- swer ‘about the viability of our own

. prothat.” . e D el



